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Effect of smokefree workplaces on smoking 
behaviour:
systematic review
Caroline M Fichtenberg, Stanton A Glantz

• Objective To quantify the effects of smokefree

• workplaces on smoking in employees and compare

• these effects to those achieved through tax increases.

• Design Systematic review with a random effects

• metaanalysis.

• Study selection 26 studies on the effects of

• smokefree workplaces.

• Setting Workplaces in the United States, Australia,

• Canada, and Germany.

• Participants Employees in unrestricted and totally

• smokefree workplaces.

• Main outcome measures Daily cigarette

• consumption (per smoker and per employee) and

• smoking prevalence.

bmj.com 2002;325:188

Conclusions Smokefree workplaces not only protect

nonsmokers from the dangers of passive smoking,

they also encourage smokers to quit or to reduce

consumption.
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Effect of Increased Social Unacceptability of Cigarette 
Smoking
on Reduction in Cigarette Consumption
| Benjamin Alamar, PhD, and Stanton A. Glantz, PhD

• Taxes on cigarettes have long been used to help reduce cigarette consumption.

• Social factors also affect cigarette consumption, but this impact has not been quantified.

• We computed a social unacceptability index based on individuals’ responses to questions regarding locations 
where smoking should be allowed.

• A regression analysis showed that the social unacceptability index and price had similar elasticities and that their 
effects were independent of each other.

• If, through an active tobacco control campaign, the average individual’s views on the social unacceptability of 
smoking changed to more closely resemble the views of California residents, there would be a 15% drop in 
cigarette consumption, equivalent to a $1.17 increase in the excise tax on cigarettes.

(Am J Public Health. 2006;96: 1359–1363. doi:10.2105/AJPH. 2005.069617)



The Effects of Tobacco Control Policies on Smoking
Rates: A Tobacco Control Scorecard
David T. Levy, Frank Chaloupka, and Joseph Gitchell
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Tobacco CEOs



Big Tobacco spends $13.4 billion on
advertising every year in America.

- That’s more than $36 million a day

- $237.9 million is spent right 
here in Minnesota



Marketing to teens

“…the base of our business is the 
high school student.”

Lorillard Memo 1978

“We don’t smoke them, we just sell them, we
reserve that right for the young, the poor, the 
black, and the stupid.”

RJ Reynolds exec 1971
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WORKING HARD,
Right Tools?


